non monetary variables concerning social influence and cognitive instrumental process.
In the paper titled, "Costing of Cloud Computing Services: A Total Cost of Ownership Approach," Benedikt Martens, Marc Walterbusch and Frank Teuteberg, present a Total Cost of Ownership approach for Cloud Computing Services. They apply a multimethod approach (systematic literature review, analysis of real Cloud Computing Services, expert interview, case study) for the development and evaluation of the formal mathematical model
In the third paper, titled "Revenue Management for Cloud Providers -A Policy-based Approach under Stochastic Demand-," Tim Pueschel, Fabian Putzke and Dirk Neumann introduce models that can predict revenue and utilization achieved with admissioncontrol policy based revenue management under stochastic demand. They study the conditions that affect the revenue ranking of different policies using a Markovian approach to account for the uncertainty in demand.
In the next paper, titled "A Decision Framework for Cloud Computing" by Stephen Kaisler, William Money and Stephen Cohen, the authors develop a preliminary decision framework to assist managers who are determining which cloud solution matches their specific requirements and evaluating the numerous commercial claims (in many cases unsubstantiated) of a cloud's value.
Till J. Winkler, Christoph Goebel, Alexander Benlian, Francis Bidault and Oliver Gunther investigate how firms allocate authority for Softwareas-a-Service applications. By interviewing a number of business and IT representatives of companies, they extend existing contingency theory by a set of factors for governance arrangements on the application level in their paper titled "Governance Arrangements for Software as a Service Applications: A Multi case Observation and Contingency Perspective."
In the last paper titled, "Privacy and Value Cocreation for IT-enabled Service Systems: Cui Bono?," Ellen Chan, Robert Harmon and Haluk Demirkan identify the different facets of privacy, explore the intersection of privacy and co-creation of value, and offer suggestions for future research regarding how businesses and customers can benefit from the service while ensuring privacy is protected. .
